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Global Travel Insurance Industry Landscape & Outlook



Global Travel Insurance Market

Market Trajectory
2023-2030 | USD Billion

Regional Market Share
2023 and 2030 | USD Billion

Supply Market Structure
2023 

Demand Market Share
2023 and 2030 | USD Billion

Market Outlook
Insights

Consolidated Fragmented

36%

NA CSAEU APAC Rising international and domestic travel, driven by higher disposable 
incomes and relaxed restrictions, is fueling demand for travel insurance 
as travelers seek protection against unexpected disruptions, medical 
emergencies, and trip cancellations.

Online platforms and mobile apps streamline purchasing and managing 
travel insurance, offering consumers convenience, flexibility, and global 
accessibility while enhancing awareness and simplifying comparisons for 
informed decision-making.

Governments and organizations are establishing regulations to ensure 
comprehensive insurance coverage, encouraging market growth

2023 6 17 6 1

2030 9 113 10 1

Service Application

Share

CAGR 8 - 9% 6 - 7% 8 - 9% 7 - 8% 6 - 7%

29% 28% 3%

For inquiry, reach out to vipul.kumar@aranca.com / ayushi.bajpai@aranca.com; Tel: +91.22.3937 9999 / +91.22.6738 3333  

CAGR: ~8%
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Key Player Include:

- Allianz SE

- Berkshire Hathaway Inc.

- Arch Capital Group Ltd.

- Assicurazioni Generali S.p.A.

- American Express Co.

- Assicurazioni Generali S.p.A.

- Fairfax Financial Holdings Ltd

- Seven Corners Inc.
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Stay Tuned
Indirect Procurement Pulse Continues!

Subscribe for more such updates
Aranca web – www.aranca.com |  Aranca – LinkedIn |  Aranca_Insights – X 
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