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Impact of Single-use Plastic Ban on Pkg, Other Sectors

NIRAN JALAN

Introduction
Today, as nations
actass theworld and

India make relent-
less efforts to
address the menace
associated with the use of
plastic packaging and mandate
i backward switel, the irony in
the situation is glaring!

The tmbedded paradox asso-
clared with plasiic is that the
characteristies that make it
harmful forthe environment
also make it the most viable
and economic means of pack-
aging, especially in the food &
beverage industry. Cost-effec-
riveness, requirements of
urban litestyle, food safery
stundards, growth in the
processed food market, and
the need for customisation in
food and beverage packaging
have increased its popularity—
today, every aspect of con
sumption involves packaging
with plastic. [T fact, of the
processed food and dairy
producrs sold in India, single
use plastic packaging is used
Eor an overwhelming 83% and

90%, respectively.
Although Indm’s
consumption of
plastic is negligible
(one-tenth of the
usage in developed
economies such as
the US and half of
the world total), its yearly con
sumption of plastic is ~14-15
million tonne, of which 80%
converts into waste. Also, of
the ~12 million tonne of plas
tic wasre generated anaually,
only, about 60" is collected.

Recycling Sector

Furthermore, as most of the
country’s recyeling sector is
informal und unregulated, the
result is but obvious: we allow
this remaining uneollected
waste (~4.7 miliion tonne
yearly) to contribute to clog
ging and polluing our ccosys
tem! In fact, India ranks
among thetop 20 countries in
world whose plastic waste
tinds its way into the oceans
due (o mismanagement associ
ated with the collection, recy
cling, and dispusal of the plas
tic consumed.

Toaddress the problem and

amid international attempts to
combat the plastic menace, the
Government of India, on the
World Environment Day this
year, took a strong stand to
ptioritise the environment and
eliminate the use of single-use
plastic by 2022. As of today,
almost 18 states in India have
announced a complete ban on
the manufacturing, supply, and
storage of polythene bags and
other single-use plastic items
such as cups, plates, spoons,
and glasses. About five more
states have passed a pardal ban
on plastic manufacturing and
usage. The move was a bold
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one and long overdue. Howev-
er, its implementation and
impactarestll being subject to
nationwide scrutiny.

Enterprises and Retailers

W hile multinationats FMC.G
and organised reail players are
committed towards the use of
environmentally friendly pack
aging, ivis the smaller local and
unarganised secror players
thatare struggling 1o find cost-
cffective alternatives,

Ahhough currently exempt
ed from the ban, large enter
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prises face extremely big chal
lenges in the process of climi
nating plastic, the most indis-
pensable packaging marerial.

The primary challenge is sig-

ntficant rise in manufacturing
costs, including expenses relat-
ed 1o procurement of raw
malterials and change in pro
duction and packaging equip-
ment. Reports suggest that
packaging cost could rise as
high as 20 times the cursend
cost depending on the alterna-
tive packaging solution, Addi
tionally the inabiliry ro store or
sell processed food in plasric
packaging solutions can lead to
shorter shelf life of food and
beverages and higher chances
of wastage.

Einterprises cannot shift the
entire cost burden to con-
sumers for majority of prod-
ucts. Thus, without govern-
ment support, these companices
will have to absorb additional

expenses, which will impact
their margins. This can also
make small SKUs, o key com-
ponent of the Indian rerail
tandscape, unviable for enter
prises. Consumers will be con
fronted with the (highly proba
ble) removal of small purchas-
ing product packs if enterprises
are unable 1o find cost-effective
methods for packaging. The
impact will be detsimental tor
price-sensitive wage carners
and lower income groups heav
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Some of the evident attributes of our spices and spice blends are : Aroma & flavor, Superior quality
raw material, Hygienically processed, 100% Purity No adulteration, Lenger shelf life.
The entire range of products is available in convenient packages ranging from- 50gms to 500 gms.
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FMCG companies are currently allowed to sell milk in pouches
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Besides supply chain process
and delivery costs that are

bound to increase substantially

if products are packaged in
glass or tin, enterprises will
also have to convince con-
sumers to buy products
packed in materials that are
not only more heavy, but also
with a high risk of damage and
food wasrage. For example,
alternatives such as glass are
not only ~8-10 times heavier
than a PET bottle but also
result in lower packaging den-
sity and have a high breakage
rate. This means almost 60-
70% more transportation trips
than that for products pack-
aged in PET bottles. There-
fore, it is imperative for enter-
prises to evaluate other cost
cffective alternatives in order
to beat the challenge of
increase in packaging and
delivery costs.

In beverage packing, FMCG
companies are currently
allowed to sell milk in pouches
and drinks in PET bottles atan
additional cost that has ro be
returned to the end-consumer
at the rerurning of the packag-

ing product, bringing them
under the extended producer
responsibility (EPR). This
adds to the costs associated
with establishing a supply
chain (to work both ways by
having to install reverse vend-
ing machines) and disposable
/ recycling processes.

Environment-friendly
Packaging Solutions

Multinationals players such as
PepsiCo, HUL, and Nestlé
have already taken a positive
stand on the plastic ban and are
making efforts to switch to
alternative packaging materials
such as 100% compostable and
environment-friendly packag-
ing solutions. However, some
of local companies, such as
Haldiram’s, are not completely
convinced with this drastic
move. Sushil Agarwal, owner
of Haldiram’s, says, “We are
looking at paper plates and
cups or those made from dry
leaves, But banning plastic is
not the way. The real solution
lies in recycling,”

Similarly, the impact and
response to these plastic
usage restrictions on the retail

have been varied. While on

one hand large organised play-

ers, such as Future Group,
which owns brands like Big
Bazaar, Food Bazaar, Central,
and Food Hall, and Godrej
Natute’s Basket, have wel-
comed the ban, kirana stores
are facing more challenges
with regard to the switch.
Such players usually buy bulk
products and repack them in
smaller plastic packages for
end-consumers, Fund con-
straints and the lack of avail
ability of cost-effective
options have made the ban
more detrimental to their
operations compared to the
big names.

“For the first 10 days, I did
not purchase plastic carry bags
from my wholesaler. I flatly
refused plastic bags for storing
vegetables. But on the 11th
day, Lignored the plastic ban.
Apart from suffering cconom-
ic losses, my vegetables were
also spoilt. Towards the end of
the week, I'had to sell them ar
really low prices and thus 1 had
to bear a loss of Rs 7,000,”
admits a roadside fruit-seller.
Additionally swirching back to
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sclling essentials such as rice,
pulses, oil, milk and other
foods unpackaged/loose will
create additional safety and

hygiene issues.

Conclusion

Simply banning plastics is
not the solution: systematic
policy changes centering on
“Zero Waste," all-inclusive of
stakeholders at various stages
in the value chain, are required
to achieve the objective,

Any initiative or attempt to
tackle pollution-related con-
cerns is a welcome change.
However, past efforts toward
to ban plastic indicate that a
more sustainable approach to
tackle this problem is the
need of the hour, Studies on
the effectiveness of the plas-
tic ban in states or Union tet-
ritories such as Delhi and
Chandigarh ratify that the
ban did not achieve desired
results owing to relaxed and
irregular monitoring,

Thus, a holistic approach,
keeping every stakeholder
from the value chain in mind,
1§ a4 must to ensure this
attempt does not fail.
Throughout the process, gov-
erning bodies also need to
consider that enterprises
switched to plastic from rradi-
tional materials such as glass,
tin, and paper due to its
advantages like superior food
safety, quality, and shelf life
and better versatility to ereate
more innovative and con-
sumer-friendly packaging
options. Thus, mandating a
backward switch is not the
most feasible option.

Breaking this habit will
require positive reinforcement
for stakeholders across the
value chain as opposed to
fines, high prices, and penal

ties. Incorporating key learn-
ing from countries such as
Germany, Sweden, South
Korea and Switzerland, to
name a few, the Indian govern-
ment needs to develop a policy
framework that encourages
recycling by making it easier
for households to segregate
waste before disposal. It also
needs to focus on providing
incentives for recyeling and
setting collection and recycling
targets for local government
and municipalities. Further-
more, the government needs
to support enterprises, hotels,
restaurants, street vendors,
retailers, and consumers to
make a hfestyle switch instead
of imposing a ban on this
material,
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DKSH Business Unit Performance
Materials among exhibitors at Fi India

DKSH Busi-
ness Unit Per-
formance
Marterials, a
leading Mar-
ket Expansion
Services
provider and \
distributor of food ingredi-
ents, will showcase its offer-
ings at its stand (Number
3.85) at Food Ingredients (Fi)

India 2018, in
Hall 3 at India
Expo Centre,
Greater
Noida, Delhi,
between
August 30

> and Septem-
ber 1. The event will bring
together leading companies
and professionals from the
food industry.





